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1 EIOME
Bl PLAYBOY (1968) Ms (1973)
Extra Size 9/10 5/10
Extra Long, SUPER KING PLAYBOY (1988) COSMOPOLITAN (1988)
King Size 0/10 1/10
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PLAYBOY (1968) Ms (1973)
# : 6/10 3/10
Activated charcoal filter PLAYBOY (1988) COSMOPOLITAN (1988)
Newly developed filters to improve the taste 2 1o () /10

Don'’t forget to look at both ends Yy N LEOBED ‘filter OXF
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Ultra light, Soft, low tar PLAYBOY (1988) COSMOPOLITAN (1988)
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Providing the point of view (8% 24t)

Foregrounding the Female’'s arm (ko Z a1t 9 %)
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